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SUMMARY

This thesis is searching in Markets Geography in Dammam con_urban(?n.
We are trying to recognize the different kinds of {narkets apd their special
distribution in Dammam conurbation There are different kinds of markets
in Dammam . There are the markets of the city center, specialized markets,
commercial street markets and last the planned shopping centers which are
offered by the demographic urban expansion.

We tried in our study to dwell on the main characteristics of the shoppers
and know those factors that affect in their behavior and their frequentation
to the markets . We tried to fix the commercial area of the conurbation and
those areas that enjoy marketing facilities and other areas that need these

facilities.

The research includes five chapters, (69) tables, (80) diagrams and (31)
photographs.

The first chapter studies some sides of the demographic and built-up area
map of Dammam through four main elements : The beginning of the city,
Urban expansion, Building plan in the conurbation and some sides of its
demographic features.

We concluded that the urban expansion and demographic map of the
conurbation represent the main factors which affect the size, distribution
and kinds of markets in the area. The high demographic growth which
happened in the conurbation greatly affected in increasing the markets size
and variation in the conurbation after the economical changes which has
happened in the Kingdom in general and Eastern province, in particular,
after the discovery of oil and exporting it. Dammam conurbation was the
most affected of that development. Urban expansion changes in the
conurbation affected in turn on spacial distribution of these markets.

Second chapter is concerned with the study of conurbation center markets
and commercial streets in the conurbation. This chapter studied four
elements: The first one deals with urban land-use in Dammam conurbation.
The second one deals with the general features of commercial activity. The
third one with conurbation center markets and the last one deals with
commercial streets in the conurbation.
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center markets started nearly in the
am and Khobar cities Besides, the
the center of both cityes
rcial core, surround it

We concluded that the conurbation
1950's are similar in both Damm
concentration of commercial activity as in
specially in those streets witch penetrate the comme

orlead toit.

The third chapter deals with the specialized markets in Dammam
conurbation through three elements : The geographic distribution of these
markets, size of the markets, organization and thier internal design.

We concluded from the geographical point of specialized markets that Al-
Khobar has eleven markets where as Dammam has seven markets.
Dammam specialized markets are bigger in size than those in Khobar.
Special distribution of these markets is affected by the kind of goods
introduced from one side, its need to the area size occupied by the market
and the customers dealing with the market. The big sized markets which
mostly deal in wholesale are located at the edge of the conurbation while
small sized markets, which deal most directly with consumers - retailers - ,
were concentrated inside the built - up area near their consumers.

The fourth chapter studies the planned shopping centers in Dammam
conurbation. it includes four elements : Their geographical distribution,
their size, their commercial activity and their organization and internal

design.

We concluded that Al - Khobar surpasses Dammam in the number of
planned shopping centers that reached to eleven markets, while Dammam
has only five. But Dammam surpassed Al - Khobar in the area. The
distribution of these markets vary, as some of them are located in
commercial areas ( Commercial Core ) , whether the others chose their
locations in some important squares and main streets and third ones chose
to be located outside the conurbation.

The fifth chapter studies the marketing action to shopping centers in
Dammam conurbation and includes three elements : The geographical
distribution of marketers, their charactetistics and the factors affec‘:ing their
movement.



We conclude that the commercial region in Dammam conurbation is
Jocal as the biggest part of the marketers —4/5 of them — come from

within the study area.

At the end of the study, we provide our recommendations and proposals
trying to help in developing and improving of commercial markets,
which reflect those developments that took place in the area in oil period,
in their different forms, sizes and kinds.



